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"MY INSPIRATION”

Sesungguhnya Allah tidak akan mengubah nasib suatu kaum kecuali kaum
itu sendiri yang mengubah ap-apa yang ada pada diri mereka. (Ar-Rad 11)

Allah tidak membebani seseorang melainkan sesuai kemampuannya... (Al
Baqarah 286)

Sesungguhnya setelah kesukaran itu ada kemudahan. Maka apabila kamu
telah selesai (dari segala urusan), kerjakantah dengan sungguh-sungguh
urusan yang lain (Al-Insyirah 6-7)

Siapa mengenal dirinya ia akan mengenal Tuhannya. (Muhammad SAW)

Semua pekerjaan yang bisa dilihat, pasti bisa dilakukan selama ada niat
(Abang Surya)

Problem is easy if you think easy but problems is difficult if you think
that is difficult if you think that is difficult, cooling down and found the
way, so you will be a real winner (Wika)

Manusia adalah magnet dan setiap detail peristiwa yang dialaminya datang
atas daya tariknya sendiri (Elizabeth Town, 1906)

My Imagination creates my reality (Walt Disney)

Semua yang terjadi di luar adalah serupa dengan yang terjadi di dalam diri
manusia yaitu pikiran dan perasaannya. (Patterson, 1899)
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ABSTRACT

THE CONSUMEN MOTIVATION OF FRIED MUSHROOM MEATBALL
“MR. JARENG?” IN DIY. 2012, Nurul Salehawati. (Susanawati SP, MP and Ir.
Nur Rahmawati, MP). This study aims are to description the profile and
consumen’s motivation fried mushroom meatball “Mr. Jareng” and analysis the
relation of atribut’s motivation with the condition of selling fried mushroom
meatball “Mr. Jareng” in every segments. They are students in school, students
in university and general society. The method was used stratified sampling, the
population was gived in three segment, and than to choose the canteen object use
simple random sampling, every segment in every condition of selling take 10%
Jrom all population and to choose the respondent use random sampling based on
time. The analysis technique used description and phi correlation. Consumers
fried mushrooms meatballs “Mr. Jareng’to student segmen,(in schools and
university) over all are female, while segment the in general society over all are
men. Consumer aliowance siudenis of Rp. 11.000-Rp. 16.900 and ERp.30.000-
Rp.35.000, and revenue between Rp. 900.000-Rp. 1.299.900. Consumers favorite
meals is something that is fried. Dominant motivation in three segmenls is taste.
The relation of atribute motivation and condition of selling fried mushroom
meatball, signification in alpha 5% and 10%, students segments are taste, easy fo
get, and habit. In university segments are five atribute, there are price, taste,
texture, practicality, safety and nutrients. In general population no one atribute
give correlate with condition of selling fried mushroom meatball “Mr Jareng”.
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