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About The lnternational and Nationa[ Conference on Business
Administration and Accountancy:

The lnternational and National Conference on Business Administration and Accountancy 2018 (INCBAA 2018) is a

biannual conference which organized by the Thailand Regional Business Schools Network (TRBS NET). TRBS

NET cooperates with well-known educational instltutions located in four main regions of Thailand, namely the
Faculty of Business Administration and Accountancy, Khon Kaen University; the Faculty of Business
Administration, Chiang Mai University; the Faculty of Management Sciences, Prince of Songkla University;
and the Facultlr of Management and Tourism, Burapha University.
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tmportant reasons to attend this conference:

. To disseminate knowledge from business administration and accountancy research both domestically and
internationally:

. To provide the channel to present new knowledge in business administration and accounting areas in public;

. To create knowledge sharing atmosphere for business administration and accounting scholars; and national
and international academics, researchers, and students; and

. To develop and enhance regional learning in business administration and accounting disciplines.

Types of Accepted Paper

We welcome both Research Paper and Gonceptual Paper. For future development of the paper, author can
choose to publish his/her full paper or abstract only on the e-Proceeding.

INCBAA 2OI8 witt cover subject matter and areas related to
business administration and accountancy as fo[[ows:

. Accounting

. Finance

. Management

. Marketing

. Tourism and Hospitality Management

. Logistics and Supply Chain Management

. Corporate Governance and Corporate Social Responsibility

. Other related topics

Faculty of Business Administration and Accountancy, Khon Kaen University, THAILAND
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The InternationaI and National Conference on Business Administration and Accountancy
2018 flNCBAA 2018)

lmportant date & Schedute

lmportant date

Paper Submission deadline (Full Paper only) 30th November 2017

Notification of Acceptance 318t Decembet 2017

Final Edited Paper Submission and Authors' Registration 20th January 2018

Hand in Presentation file to the staff 22nd February,2}19

Conference Dates 22nd - 23td February, 2018

For Participants (Non-Presenter)

Registration is open until 16th February, 2018.

Opportunity....
. All accepted papers will be published on e-Proceeding on this website.
. Top quality papers will be invited to publish in the Journal of Management Sciences (a faculty of Management

Sciences of Prince of Songkla University), the Journal of Business Administration and Accountancy (a faculty of

Business Administration and Accountancy of Khon Kaen University), the Acc-Ba Journal (a faculty of Business

Administration of Chiang Mai University) or the Burapha Journal of Business Management (a faculty of
Management and Tourism of Burapha University).

Conference Schedule:

The'lst biannual lnternational and National Conference on Business Administration and Accountancy
(INCBAA 2018) "Transformative lnnovation for Sustainable Business" Pullman Khon Kaen Raja Orehid
Hotel, Khon Kaen, THAILAND February 22-23,2018

Thursday, F ebruary 22nd, 2l'lg

08.00 - 09.00 Registration

09.00 - 09.30 Opening session

09.30 - 10.00 Coffee Break

1 0.00 - 11 .30 "Transformative lnnovation for Sustainable Business" presented by

Dr. SUWIT MESINTREE, Minister of the Prime Minister's Office



: 15.45 - 17.45 Presentation session (contd)

18.00 - 22.00 Confer"nce neceptton

Meetlng business researchers and Creating an Academic Network

Friday, February 23d, 2O1 I

Fietd trip : Travel around Khon Kaen which costs 800 Baht. See Program Detail.

(the cost of field trip is not included in the registration fee and only 40 seats)

Faculty of Business Administration and Accountancy, Khon Kaen University, THAILAND
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DE!'ELOPING HALAI, TOURISM MANAGEMENT IN KOTAGEDE

YOGYAKARTA,, INDONESTA

Endah Saptutyningsiht

t ilies Seriartiti'

Abstract

This study aims to identiry the tourism indicatoG that should be priodtized in Kotagede as one of

the icon of halal tourism in Yogyakana. Kotagede is the center of the establishme of Mataram Islam

Kingdom in Yogyakarta whicb is developed as tlalal tourism. The cultural values aod guidance of Islam still

maintahed by the community. Along with the development of cultue among lhe community,

Kotagedc as the cetrterof culturat heritage of Mataram Islamic Kingdom cau be one of the Halal tourism

icon in the city of Yogyakarta with the local wisdom as the priority. The purposive sampliug technique was

used to obtain respondents who comprised of 150 visitors, 150 craftsmen and 150 local community

msrnbers. By usi[g lEportance PerforEece Analysis (lPA). tie various indicators will be used to

determine the priority ofhalal tourism devolopmsnt such as the diversity of halal attractions, the

integntion of creative industrics with halal toudsm attractions, the availability of mosque facilities,

the involvement of local communities in halal tourism activities.The results indiczted that the honesty in the

management aDd cosmrmity arormd in Kotagede; the comeitmeDt of manrgement and cornmudty to

promote Sharia tourism; and the involvement of local commudties ia providing services to tourists are the

variables which have high priorities to be improved. This study re€ommetrds the right policy priorities of

these variables for achieving the sustainable developmest ofhalal towism areas.

Keywords: Halql tourbn; htq,ork ce Perlonnslce Analysis; Kotagede; local wisdom; heitage

I 
Frcuhy of Economics and Business, Univ€rsitas Muhammadiyah Yogyakarta. Ildonesia
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1. Introduction

Tourism is one ofthe important economic sectors for a country. The tourism sector is inseparable

from human life especial[y in terms ofsocial and economic life. An activity that indirectly involves

the community, which affects the local community is called tourism (pitana, 200g). Since the term

'lslamic tourism'was first introduced more than a decade ago, there has been an interest and

curiosity from tourists related to this type of tourism. Various parties and organizations both

government and non-government have tried to promote the lslamic tourism industry by offering

tour packages that highlight the culture and characteristics of Islam. In general, tlre term'Islamic

tourism' is limited to visits to Islamic shrines and historical and religious sites in Moslem counkies

related to Islamic history and Moslem communities. Yogyakarta is also one of the tourism

destinations in Indonesia which has the number and variety of tourism destinations (DP). Until

now there are 26 natwal tourism destinations, 28 cultural tourism destinations and 10 artificial

tourist destinations that have been widely known (Tourism office of DIy, 2008). Kotagede as one

tourist destination in Yogyakarta has its own characteristics. Kotagede as one of Islamic tourism

object due to its historical value as the center of establishment of Mataram Istamic Kingdom culture

in Yogyakarta.

Kotagede as a cultural heritage center Mataram Islamic Kingdom can be one ofthe icon of
Islamic tourism in Yogyakarta by involving local wisdom of local communities. Therefore, this

study aimed to identify the priority development of lslamic tourism based on local wisdom in

Kotagede. It would determine the tourism indicators that should be prioritized in Kotagede using

Importance Performance Analysis (IPA). The final purpose is to promote Kotagede as one ofthe
icon of Islamic tourism in Yogyakarta while still upholding the cultural values of the local

communities. Various indicators encourage the Islamic tourism development such as the diversity

of Islamic attractions, the integration of creative industries with Islamic tourism attractions, the

availability of mosque facilities, the involvement of local communities in Islamic tourism

activities, and so on.

There are many studies related to tourism sector, but local wisdom-based Islamic tourism

has not been widely studied in Indonesia. Unlike previous studies that mainly using contingent

valuation method (Majid, 2008; Diniyati and Achmad,2007; Nasir,2009), this study adapted

Importance Perlormance Analysis (IPA). Some studies on tourism in Indonesia employed choice

IttiCBr\i\ 2018 6 l(hon l(ren. THAILAi!D
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experiment (Crouch, 2010, Chaisemartin and Mahe, 2009). Other studies of tourism used

contingent valuation method (Majid, 2008, Diniyati and Achmad, 2OO7), travel cost method

(Adrianto,20l0, Ahmad, 2009), and economic value (Iswitardiyanto, 201 1 and Ahmad,2009).

2. Research Method

Purposive and random sampling techniques were used to obtain respondents who

comprised of 150 visitors, 150 craftsmen and 150 community. The sample size used is based on

the Watson et al (1993) formula which is:

n -42?n'P(! - P)
(u)'

where n : sample size; p = proportion of expected success from the sample; q : residual

proportion (1-p); Zl / 2a : coefficient of confidence; or : the number of errors that can be

tolerated from the average population on the left boundary G) and right boundary (R), so o : L
+R

This study used Importance Performance Analysis (lPA) which is a descriptive analysis

technique introduced by John A. Martart and John C. James in 1977. This analysis tool is used

to identifu the important performance factors that must be demonstrated by an activity or

organization in fulfilling the sati sfaction oftheir service users/consumers. Based on the quadrant

analysis, the location ofeach variable would be in different quadrant, so it could be known which

variables that is needs to be improved and should be paid special attention. In this study,

Importance Performance Analysis (IPA) was used to map the priority of developing Islamic

tourism in Kotagede through mapping of the relationship between the importance and

performance of each attribute offered and the performance gap with the expectation of those

attributes.

To indentifo the level of perception, this study used Liked scale with four levels of scale

which are very good with score 4, good with score 3, bad with score 2, and very bad with score

l. The formula used is as follows:

Tki:lxlloo/o
YI

where Tki = level of respondent's suitability; Xi : satisfaction score; Yi = interest score.

lNiCRriA 7t118 c i(hon l(.:cn. Tl'lAlt.At!D
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Appendix

Tabel l. Customer Satisfaction Index (CS|

ffi*i1qg .:ii".' trt]s -"($,

Variable hterest 0) Satisfrction (P) Score (S)

Scale l-4 Scale l-4 S=lxP
Total score Total I = Y Total S : T

Tabel 2. Koordinat Tiap Variabel dan Tingkat Kesesuaian

No. Variables

Community Crafomen Tourists

Point
Coordinate

(x.Y)
Level of

comformity

Point
Coordinane

(x.Y)
Level of

comfonnit5r

Point
Coordilr8te

rx-Y)

Level of
comformity

I

The cleanliness of
Kotagede
Yogyakarta tourisl
afea

3,61 :3,55 tOt,t7 0/o 3,54 :335 105,560/o 3,51 : 3,95 92At %

2
Tourists' comfort
around Kotagede
tourist area

3,76 :358 lO5$2 o/o 3,83 :3,17 t2t,05 % 3,74:3,98 93,96 %

Moslem wonhip
facilities in the
tourist area of
Kotagcde
Yocvakarta

4,27 :3,45 123,55 0/o 4,19:3,05 137.33 o/o 4,11 :4,07 100,980/o

4

Cleanliness places
Muslim worship in
the tourist area of
Kotagede
Yosvakarta

4,13 :3,63 113,97 0/o 4,13..3,O9 133,40 vo 4,00 : 4,01 99,66 0/o

INCBAA 2018 . Kl'ron l(aen, THAILAND
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No. Variables

Community Crafumen Tourists

Point
Coordinde

ocY)

Level of
mmformity

Point
Coordinate

()(Y)
Level of

comformity

Point
Coordinate

(x.Y)
Level of

comformity

5

Accessibility
moslem worship
facilities for tourisrs
around the tourist
ar€a of Kotagede

4,31 : 3.36 t28,17 0/o 4,35 :2,89 150)3 o/o 397 :3,93 l0l,0l %

6

Service of
msnag€metrt to
tourists according
to Islamic Shariah

3,89 :3,49 ttt,66 0/o 3,57 :3,29 108 -29 o/o 3,61 :3,E7 93,11o/o

7

Hospitality and
guard attitude ofthe
lour guide and the
surrounding
communitv

4,15 ..3,59 t15,39 yo 3,94:.3,25 l2l,10 o/o 3,85 : 3,93 97,91 %

I

Honesty in the
management of
iourism by
managers and lhe
community around
the tourist
attractions in
Kotasede

3,79 .3,25 98,44 o/o 3,79:.3,25 102,31o/o 3,72 : 4,01 92,51vo

9

Culinary around the
tourist area of
Kolagede
Yoevakarta is halal

433 :353 122,E7 0/o 4,06-.323 125,E20/o 4,05..3,97 t02,t8 0/o

l0

Commitnent of
managers and the
surrounding
community to
promote syariah
tourism in
Yogyakarta
Tourism area
Kotasede

3,96 :3,77 t05,13 % 3,53 : 3,37 104,54 o/o 3,65 : 3,95 92,41o/o

l1

Involvement of
local people in
providing sewices
to tourists

3,83 ..3,76 tot,77 % 3,57 | 338 105,52% 3,61 : 3,91 92,16 0/o

t2

Availability of
supporting facitities
suoh as culinary,
souvenir shops,
parking facilities,
toilets, and tour
guides are clean
and comfortable

4,16 ..3,35 124,05 0/o 4,O5 :2,97 136,09 vo 3,91 : 3,83 102,26 0/o

l3
Tour performances
as a form ofpride
to Yosvakarta

4,O5-.3,70 10954 o/o 3,t3 :322 llg,M o/o 3,70-.3,99 92,65 0/o
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No. Variables

Community Craftsmen Tourists

Point
Coordinre

(x-Y)
Level of

mmformity

Point
Coordinate

(x-Yl
Level of

comformiSr

Point
Coordinate

(xY)
Level of

comformity

culture

14

The mainteaance of
historic buildings as

a cultural heritage
in the tourist arca of
Kotagede
Yoevakarta

426--3,74 113,90 0/o 3,97 :3,23 122,88 0/o 4,18:4,19 9,E4vo

l5

Still preserved the
culture and
characteristic ofthe
tourist area of
Kotagede
Yosvakarta

4,24 :3,68 115,21o/o 4,01 : 3,39 Ir8,50% 4,17 : 4,17 99,84 %

t6

Accessibily of
transportation for
tourists around the
tourist area of
Kotagede
YocYakarta

3,EE : 3,94 98,47 0/o 3,65:3,71 9E,3E o/o 3,Et ;3,94 E5,32 o/o

Average 4,04 ..3,62 ttt,48 0/o 3,86 :3,25 I18,60 0/o 3,E4:3,99 96,15 o/o

INCBAA 2018 . Khon l(aen. THAILAND
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After the measurement of conformity was made, the next step was to create a

position map which was a construction consisting of four quadrants bounded

intersecting upright on the following points:

.Zl\-r-\-
INCBAA

= L!=,Tio =--t

"-CP"

performance

by four lines

= Il!, Y,

k
where X = average ofthe average score of satisfaction level of all variables; y: average ofthe
average score of performance ofall variables; k: number ofattributes that affect satisfaction.
The horizontal axis (X) will be filled by the perception lever score, while the upright axis (y) will
be filled by the expectation rate score. The simplification ofthe formula used is as follows:

s& ,r.v 
- 

t)L=l"Ln, - -i-
st .,.

where (X_i)- - average score of performance appraisal level of attribute I
(perception/performance); (Y_i)- = average score of importance rating level of attribute I
(expectation/ importance); n = number of respondents

Analysis of Importance-Performance Analysis (IpA) used the mapping into four quadrants for
all variables that affect the quality ofrelated services.

Interest (Y)

Source: John C.James (1977) X, Satisfaction rate (X)

Figure l. Cartesius quadrant of Imltortance performance Analysis (IpA)

INCBAA 2018 . Khon I(aen. THATLAND

Y,

Quadrant III

(Low priority)



.Zt
\-rFr\-
INCBAA #P, 

':\Ds
Quadrant I (Main hionty) with the title ,'increase performance" (High importance, Low
performance). From the interests ofconsurners side, product or service factors are at a high

level. However, from satisfaction side, consumers feel a low satisfaction, so that

consumers require the improvement of these attributes. Therefore, the service provider

must mobilize the existing resources to improve the perlormance ofthe attribute or factor

ofthe service/product. In this study, quadrant I contains the attributes of Islamic towism
that are considered important by tourists but in fact these attributes have not been in

accordance with the expectations oftourists. The attribute performance level is lower than

the expectation level of the atkibute. Athibutes contained in euadrant I should be further

enhanced performance in order to provide tourists satisfaction.

Quadrant II (Maintain achievement/ performance) - High importance, high performance

From the interests of consumers side, factors of products or services are at a high level.

The level of customer satisfaction is high as well. These require the service provider to

maintain its position, because these factors that attract consumers to take advantage of
service /products. In this study, Quadrant II contains attributes of Islamic tourism that are

considered important and have high performance. These attributes have to be maintained

at a later time-

Quadrant III (Low Priority) - Low importdnce, low performance

The factors in this quadrant have less impact on consumers. Similarly, service providers

considered as a low priority, which is basically not a problem. In this study, quadrant III
contains attributes considersd less important by the tourists and in fact its perlormance is

less satisfied. The increase in the attributes of Quadrant III can be reconsidered because

the effect on the benefits felt by tourists is very small.

Quadrant IY (Oxcessive) - Low importance, high performance

From the interests of consumers side, the attributes of products or services are less

importan! but from the level of satisfaction side, consumers feel very satisfied. In this

study, quadrant IV contains attributes that are considered less important and excessive.

Increased performance of attributes in Quadrant IV will lead to a waste ofresources.

thJCBAA 20.1.3 e i(lron ](aerr, IHAllAM)
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3. Result and Discussion

lmportance Performance Analysis in this study is used to measure the satisfaction oftourists in the

tourist area of Kotagede Yogyakarta, in regard to the services and facilities provided by the

manager of the tourist area. The priority of development on services and facilities in the tourist

area is then can be identified. The satisfaction oftourists as well as services and facilities provided

by the manager can be seen in the quadrants that exist in Cartesian diagram. The goal is to

determine the priority scale of development or improvement in order to achieve visitors

satisfaction.

In the IPA method, the data obtained is then translated using Cartesian diagram. This diagram is

divided into four quadrants bounded by a linear line from the X axis representing the value of

performance and the Y axis representing the value of importance. The linear lines are derived from

the average value of performance/levels and importance/interest levels. The quadrants in the

Cartesian diagram are filled by the point coordinates of which each point coordinate describes the

assessment of the questionnaire answers. Coordinate points are derived from the average

performance and importance/interest results. ln addition, it is also calculated the level ofsuitability

to determine visitor satisfaction and scale priority improvement based on the variables expressed.

Conformity score values were derived from comparisons of performance scores and interest

scores. The level of conformity with the low percentage, is the main priority scale that must be

improved by the management of Kotagede Yogyakarta tourist area but if the level of conformity

with the percentage is too high, it is included in the excessive scale.

Table 2 presents the coordinates of each variable and the level of suitability for the

respondent from local community members, craftsmen and tourists. It illustrates the coordinates

of points X and Y, the degree of conformity as well as the mean total scores of X and Y and the

average level of total fit for the respondents ofthe community members, craftsmen and visitors.

The data is then compiled into Cartesian diagram with quadrant boundary (linear line) of

community members on X = 4.04 axis and Y axis 3.62, craftsmen on X axis:3.86 and Y-a,xis

3.25 and tourists on axis X : 3.84 and Y axis = 3.99 to obtain Cartesian diagram as shown below.

1. Cartesian Diagram of Community Members

The Cartesian diagram in Figure I explains:

a. Quadrant I is an achievement quadrant. This quadrant explains that the variables that are

,Zzs
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in quadrant I is a variable that has a good performance that has been achieved by the

management of tourist ar€as Kotagede yogyakarta according to the local community

members. These variables include:

1 ) Hygiene of the Moslems worship in the tourist area of Kotagede yogyakarta

2) Tour performances as a form ofpride to yogyakarta culture

3) Preservation of historic buildings as a cultural heritage in the tourist area of Kotagede

Yogyakarta

4) Preservation the culture and characteristic ofthe tourist area of Kotagede yogyakarta

Y - 3.62

Figure l. Cartesian diagram of Community

These variables are a measure of communif satisfaction with the services provided by the

management ofKotagede Yogyakarta tourist area, so it is necessary to be maintained by the

tour manager.

Quadrant rI is a quadrant that shows excessive scale, meaning that the variables in this

quadrant II is a variable that is not important to be improved, but these variables are

constantly improved by the tour manager. These variables include:

1) Moslem worship facilities in the tourist area of Kotagede yograkarta

2) Easy to reach moslem worship facilities for tourists around the tourist area of Kotagede

3) Culinary around the tourist area of Kotagede Yogyakarta

INCBAA 2018 r Khon Kaen, THAILAND
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4) Hospitality and maintained attitude oftour guide and surrounding community

5) Availability of supporting facilities such as culinary, souvenir shops, parking facilities,

seating, toilets, and tour guides which are clean and comfortable

c. Quadranl IlI is a low priority quadrant to be improved. The public considers that the

improvements made to the variables in quadrant III should be moved to other variables that

are more likely to be improved. The variables contained in Quadrant III are:

I ) Sanitation of Kotagede Yogyakarta tourist area

2) Comfort oftourists around Kotagede tourist area

3) Service and devotion ofmanagers to tourists according to Islamic Shariah

The low priority for quadrant Ill because these variables are maintained and running well,

so it does not require any improvement.

d. Quadrant IV is a quadrant with variables which have a high priority to be improved. The

goal is to improve the periormance of variables for higher satisfaction when visitors

traveling to the tourist area of Kotagede Yogyakarta. These variables include:

l) Honesty in the management oftourism ofthe manager and the community around the

tourist attractions in Kotagede

2) Commitment of managers and the surrounding community to promote syariah tourism

in the tourist area of Kotagede Yogyakarta

3) Involvement oflocal communities in providing services to tourists

4) The easy access of transportation to tourists around the tourist area of Kotagede

Yogyakarta

Cartesian Diagram of Crafstmen

The Cartesian diagram in Figure 2 explains:

a. Quodranl I is an achievement quadrant. This quadrant explains that the variables that are in

quadrant I are variables with good performances that have been achieved by the

management oftourist areas according to craftsmen. These variables include:

l) Hospitality and maintained attitude ofthe tour guide and the surrounding community

2) Preservation ofthe culture and characteristic of the tourist area of Kotagede Yogyakarta
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These variables measure the craftsmen satisfaction ofthe services provided by the manager

of Kotagede Yogyakarta tourist area, so it is necessary to be maintained by the

management. However, the variable of hospitality and the maintenance of the attitude of

the tour guide and the surrounding community are also considered excessive by the

craftsmen. lt is proved by the coordinate point for that variable located at the Y line between

quadrant I and II.

Figure 2. Cartesian Diagram of Craftsmen

b. Quadrant II is a quadrant that shows excessive scale, meaning that the variables in quadrant

II are variables which are not necessary to be increased, but are constantly improved by the

tour manager variables. These variables include:

l) Moslem worship facilities in the tourist area of Kotagede Yogyakarta

2) Cleanliness of the Muslim's worship place in the tourist area of Kotagede

Yogyakarta

3) Easy to reach Moslem worship facilities for tourists around the tourist area of

Kotagede

INCBAA 2018 r Khon l(aen, THAILAND
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4) Culinary around the tourist area of Kotagede

5) Hospitality and maintained attitude of tour guide and surrounding community

6) Avaitability of supporting facilities such as culinary, souvenir shops, parking

facilities, seating, toilets, and tour guides are clean and comfortable

7) The preservation of historic buildings as a cultural heritage in the tourist area of

Kotagede Yogyakarta

c. Quadrant III is a low priority quadrant to be improved. The craftsman considers that the

improvement made for the variables in Quadrant III should be transferred to other variables

that require more improvement. The variables contained in Quadrant lll are:

I ) Tour performances as a form of pride to Yogyakarta culture

2) Comfort oftourists around Kotagede tourist area

The low priority for qua&ant III is respect to the condition of these variables which are

maintained and running well, so it does not require any improvement.

d. Quadrant IV is a quadrant with variables that have a high priority or high priority to be

improved. The goal is to improve the performance of variables for tourists to get higher

satisfaction when traveling to the tourist area of Kotagede Yogyakarta. These variables

include:

I ) Sanitation of Kotagede Yogyakarta tourist area

2) Service of managers oftourism area according to Islamic shari'ah

3) Honesty in the management and the community around the tourist attractions in

Kotagede

4) Commitment of managers and the surrounding community to promote syariah tourism

in the tourist area of Kotagede Yogyakarta

5) Involvement of local people in providing services to tourists

6) The accessibility of transportation to visit around the tourist area of Kotagede

Yogyakarta

3. Cartesius Diagram of Visitors

The Cartesian diagram in Figure 3 explains:

a. Quadrant I is an achievement quadrant. This quadrant explains that the variables that are in

l.r( Rri/:\ l(ii3 e r(irort l(,ri,rt Il iAlll\f\lD
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Figure 3. Cartesian Diagram of Visitors

b. Quadrant II is a quadrant that shows excessive scale, meaning that the variables in quadrant

II are variables tlat are not necessary to be increased, but the variables are constantly

improved by the tour manager. These variables include:

l) Easy reach of moslem worship facilities for tourists around the tourist area of Kotagede

2) Culinary around the tourist area of Kolagede

3) Hospitality and maintained attitude oftour guide and community around

c. Quadrant III is a low priority quadrant to be improved. Visitors consider that improvements
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quadrant I is a variable that has a good performance that has been achieved by the

management of tourist area ofKotagede Yogyakarta. These variables include:

l) Moslem worship facilities in the tourist area of Kotagede yogyakarta

2) Cleanliness of the Muslim's worship place in the tourist area of Kotagede yogyakarta

3) Preservation of historic buildings as a cultural heritage in the tourist area of Kotagede

Yogyakarta

4) Preservation the culture and characteristic ofthe tourist area of Kotagede yogyakarta

These variables arre a measure of the satisfaction of tourism services provided by the

management of Kotagede Yogyakarta tourist area, so it is necessary to be maintained by

the managemont.

X = 3.8{
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made to these variables should be moved to other variables that are more in need ol
improvement. The variables included in Quadrant III are:

I ) Sanitation of Kotagede Yogyakarta tourist area for tourists

2) Service of managers to tourists according to Istamic Shariah

3) Commitment of managers and the surrounding community to promote Shariah tourism

in Kotagede

4) Involvement of local communities in providing services to tourists

5) Tour performances as a form ofpride to Yogyakarta culture

6) Comfortability oftourists around Kotagede tourist area

The low priority for quadrant III is respect to the condition of these variables which are

maintained and running well, so it does not require any improvement. However, for the

varieties oftourist performances as a form ofpride to the culture of Yogyakarta also entered

in quadrant IV that means these yariables are important to be improved.

d. Quadront IV is a quadrant with variables that have high priority to be improved. The goal is

improving the performance ofvariables for tourists to get higher satisfaction when traveling to

the tourist area of Kotagede Yogyakarta. These variables include:

I ) Honesty in the management of tourism by the manager and the community around the tourist

attractions in Kotagede

2) The easy access of transportation to tourists around the tourist area of Kotagede Yogyakarta

3) Tour performances as a form of pride to Yogyakarta culture

The IPA method used in this research aims to identifo the priority of Islamic tourism development

in Kotagede Yogyakarta by improving the variables contained in quadrant IV or the quadrant that

have priority to be improved on Cartesian diagram of community members, craftsmen and tourists,

so that the satisfaction of the tourists increase when they visit the tourist area of Kotagede

Yogyakarta. In addition, the level ofconformity is also used to see the suitability ofvariables found

in quadrants in Cartesian diagram of the community, craftsmen and tourists. The lower the

percentage ofvariables, the more prioritized the variables to be fixed. But the variables which have

exorbitant percentage can be declared as excessive one.

4. Conclusion
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In order to develop lslamic tourism in Kotagede Yogyakarta, the variables that have high priority

to be improved for community satisfaction are the honesty in the management and community

around the tourist attractions in Kotagede; the commitment of management and community to

promote syariah tourism; the involvement of local communities in providing services to tourists;

and the easy access ofkansportation to visit around the tourist area of Kotagede Yogyakarta.

Regarding the craftsmen's satisfaction, there are variables that have to be improved including the

sanitation of Kotagede Yogyakarta tourist area; the service of management of tourism area

according to Islamic shari'ah; the honesty of management and community; the commitment of

management and community to promote Shariah tourism; the involvement of local people in

providing services to tourists; and the accessibility oftranspo(ation to visit around the tourist area

of Kotagede Yogyakarta.

The development of lslamic tourism of Kotagede is also has to satisfy the tourist by prioritizing

the following variables: the honesty in the management and community; the easy access of

transportation; and the tour perforrnances as a form ofpride to Yogyakarta culture.

Considering the finding, this study recommends the right policy priorities of these variables in

order to achieve sustainable development of Islamic tourism areas.
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