PENGARUH SELF-EFFICACY, LITERASI KEUANGAN SYARIAH,
RELIGIOSITY, DAN REFERENCE GROUP TERHADAP MINAT
MAHASISWA ILMU EKONOMI DALAM BERKARIR
DI SEKTOR KEUANGAN SYARIAH

SELF-EFFICACY, ISLAMIC FINANCIAL LITERACY, RELIGIOSITY AND
REFERENCE GROUP AS FACTORS INFLUENCING ECONOMY
DEVELOPMENT STUDENTS’ CAREER INTEREST
IN ISLAMIC FINANCE INDUSTRY
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