PENGARUH HEDONIC SHOPPING VALUE, GAYA HIDUP BELANJA
TERHADAP EMOSI POSITIF DAN IMPULSE BUYING DI MATAHARI

DEPARTMENT STORE YOGYAKARTA

THE INFLUENCE OF HEDONIC SHOPPING VALUE, SHOPPING
LIFESTYLE ON POSITIVE EMOTION AND IMPULSE BUYING IN

MATAHARI DEPARTMENT STORE YOGYAKARTA

SKRIPSI

Oleh :
Tanza Handayani
20160410038

PROGRAM STUDI MANAJEMEN
FAKULTAS EKONOMI DAN BISNIS
UNIVERSITAS MUHAMMADIYAH YOGYAKARTA
2019



