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MOTTO 

 
― A strong person is not the one who doesn’t cry. A 

strong person is the one who is quiet and shed tears for a 

moment and then gets up and fights again. 

― If you were born with the weakness to fall, you were 

born with the strength to rise (Rupi Kaur) 

― I’m the captain of my ship and the master of my fate 

(William E. Henley) 
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