LAMPIRAN



Lampiran 1. Kuesioner Penelitian
KUESIONER PENELITIAN

ANALISIS PENGARUH CITRA MEREK, PERSEPSI HARGA, DAN
KUALITAS PRODUK TERHADAP KEPUTUSAN PEMBELIAN PADA
PRODUK IPHONE.

(STUDI PADA MAHASISWA DI DAERAH ISTIMEWA YOGYAKARTA)

I. Keterangan Lingkari Jawaban anda
1. Jika jawaban anda adalah “YA” maka melanjutkan ke pertanyaan
berikutnya.
2. Jika jawaban anda adalah “TIDAK” maka tidak perlu melanjutkan.

Pertanyaan

Apakah anda pernah melakukan pembelian dan menggunakan produk Iphone

selama 1 tahun terakhir ?
o YA e TIDAK
Sudah berapa lama anda membeli dan menggunakan iphone? ........ (bulan)

Data Responden

Usia:............ (tahun)
Jenis Kelamin :

a. Laki-laki

b. Perempuan

Asal Universitas ¢ cooovvveeereennnnnenennns



I1. Petunjuk Pengisian
1. Pilihlah jawaban yang paling tepat menurut Anda
2. Berikan tanda (V) pada pilihan anda

Keterangan :

Pilihan Jawaban Skor
Sangaat Tidak Setuju (STS) 1
Tidak Setuju (TS)
Netral (N)

Setuju (S)

Sangat Setuju (SS)

gl BN

Kuisioner
1. Citra Merek (X1)

Skor
No Pertanyaan STSTTS | N
1 Perusahaan Apple memiliki citra yang
terpercaya.
2 Timbul kebanggan ketika menggunakan
Iphone
3 Iphone memiliki citra yang terpercaya.
2. Persepsi Harga (X2)
Skor
No Pertanyaan STSTTS | N

1 Harga smartphone merek iphone
terjangkau

2 Harga smartphone merek iphone sesuali
dengan kualitas yang diberikan

3 Merek  smartphone  merek iphone
memiliki harga yang kompetitif




3. Kualitas Produk (X3)

Skor

No Pertanyaan STS TTS | N 3S
1 Iphone memiliki bentuk yang menarik
2 Iphone memiliki fitur yang menarik
3 Iphone memiliki memiliki sistem kinerja

yang baik
4 | Iphone memilikin kemudahan digunakan

sesuai dengan harapan
5 | Iphone memiliki daya tahan yang baik
6 Iphone miliki komponen yang sesuai

dengan fungsinya
7 Iphone  mudah dalam  melakukan

perbaikan
8 Iphone memiliki gaya yang sesuai

dengan trend
9 Iphone memiliki desain yang menarik

4. Keputusan Pembelian ()
Skor
No Pertanyaan STSTTS | N s
1 Tidak ada smartphone lain selain Apple
yang menarik perhatian saya
5 Iphone adalah pilihan ketika memutuskan
membeli smartphone




Lampiran 2. Data Kuesioner
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Jenis Kelamin
Frequency | Percent | Valid Percent Cumulative
Percent
laki-laki 50 50,0 50,0 50,0
Valid  perempuan 50 50,0 50,0 100,0
Total 100 100,0 100,0
Usia Responden
Frequency Percent Valid Percent Cumulative Percent
19 1 1,0 1,0 1,0
20 10 10,0 10,0 11,0
21 27 27,0 27,0 38,0
Valid 22 48 48,0 48,0 86,0
23 10 10,0 10,0 96,0
24 2 2,0 2,0 98,0
25 2 2,0 2,0 100,0
Total 100 100,0 100,0
Perguruan Tinggi
Frequency Percent Valid Cumulative
Percent Percent
umy 29 29,0 29,0 29,0
UGM 12 12,0 12,0 41,0
UNY 6 6,0 6,0 47,0
UPN 5 5,0 5,0 52,0
STIPRAM 6 6,0 6,0 58,0
Amikom 2 2,0 2,0 60,0
Unjani 1 1,0 1,0 61,0
UIN 1 1,0 1,0 62,0
UKDW 1 1,0 1,0 63,0
. ull 26 26,0 26,0 89,0
Valid
UAD 2 2,0 2,0 91,0
Sanata Dharma 1 1,0 1,0 92,0
YKPN 2 2,0 2,0 94,0
Atma Jaya 1 1,0 1,0 95,0
Unisa 1 1,0 1,0 96,0
Janabadra 1 1,0 1,0 97,0
Widya Mataram 1 1,0 1,0 98,0
UTyY 1 1,0 1,0 99,0
Univ. Gunung Kidul 1 1,0 1,0 100,0
Total 100 100,0 100,0
Lama Penggunaan
Frequency Percent Valid Percent Cumulative
Percent
< 24 bulan 46 46,0 46,0 46,0
Valid 24 - 36 bulan 44 44,0 44,0 90,0
> 36 bulan 10 10,0 10,0 100,0
Total 100 100,0 100,0




Lampiran 3. Output Uji Kualitas Instrumen

Uji Validitas
A. Citra Merek
Correlations
X1.1 X1.2 X1.3 X1
X1.1 | Pearson Correlation 1 647" 725~ 879~
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X1.2 Pearson Correlation .647 1 77 .897
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X1.3 Pearson Correlation .725 777 1 .926
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X1 Pearson Correlation 879" 897" 926~ 1
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
B. Persepsi Harga
Correlations
X2.1 X2.2 X2.3 X2
X2.1 | Pearson Correlation 1 691 676 .901"
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X2.2 Pearson Correlation .691 1 .640 .875
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X2.3 Pearson Correlation .676 .640 1 .871
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X2 Pearson Correlation 901 .875 .871 1
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).




C. Kualitas Produk

Correlations
X3.1 | X3.2 | X38.3 | X3.4 | X35 | X3.6 | X3.7 | X3.8 | X3.9 | X3

X3.1 | Pearson 1|.7647].8217 |.7547 | .736 | .726 | .734" | .812" | .742" | .882"

Correlation

Sig. (2- .000| .000| .000| .000| .000| .000| .000| .000| .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.2 | Pearson 764" 1|.7717|.7467 | 7537 | .7017 | .767" | .775 | .763" | .876

Correlation

Sig. (2-] .000 .000| .000| .000| .000| .000| .000| .000| .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.3 | Pearson 8217 | .7717 1].8057|.7927|.8107|.7307 | .9527 | .795 |.929"

Correlation

Sig. (2-|] .000| .000 .000| .000| .000| .000| .000| .000| .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.4 | Pearson 7547 | 7467 | .805" 1].7317].7317 | .7447| .810" | .956 |.903"

Correlation

Sig. (2-| .000| .000| .000 .000| .000| .000| .000| .000| .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.5 | Pearson 736 |.7537|.7927 | .731 1|.7447| 766" | .784 | .735 | .876

Correlation

Sig. (2-] .000| .000| .000| .000 .000| .000| .000| .000| .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.6 | Pearson 726 |.7017|.810" |.7317 | .744” 1].7467] .815 | .7527 | .870

Correlation

Sig. (2-] .0o00| .000| .000| .000| .000 .000| .000| .000| .000

tailed)

N 100| 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.7 | Pearson 7347|767 |.7307 | .7447| .766 | .746 1].7487| .746" | .869

Correlation

Sig. (2-] .0oo0| .000| .000| .000| .000| .000 .000| .000| .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.8 | Pearson 8127 |.775 | .9527 | .810" | .784 | .815 | .748 1].8287|.935

Correlation

Sig. (2-] .0oo0| .000| .000| .000| .000| .000| .000 .000| .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3.9 | Pearson 7427|7637 |.795 | .956 |.735 |.752" | .746 | .828 1].908

Correlation

Sig. (2-] .0oo0| .000| .000| .000| .000| .000| .000| .000 .000

tailed)

N 100 100| 100| 100| 100| 100| 100| 100| 100| 100
X3 | Pearson 8827 | .876 |.9297|.903" |.876 |.870 |.869 | .935 |.908 1

Correlation

Sig. (2-] .0oo0| .000| .000| .000| .000| .000| .000| .000| .000

tailed)

N 100| 100| 100| 100| 100| 100| 100| 100| 100| 100
**_Correlation is significant at the 0.01 level (2-tailed).




D. Keputusan Pembelian

Correlations

Y1.1 Y1.2 Y

Y1.1 Pearson Correlation 1 841" .955"

Sig. (2-tailed) .000 .000

N 100 100 100
Y1.2 Pearson Correlation .841 1 .963

Sig. (2-tailed) .000 .000

N 100 100 100
Y Pearson Correlation .955" 963" 1

Sig. (2-tailed) .000 .000

N 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).




Uji Reliabilitas

A.

Citra Merek

Reliability Statistics

Cronbach's
Alpha

N of ltems

.883

3

Perspsi Harga

Reliability Statistics

Cronbach's
Alpha

N of ltems

.858

3

Kualitas Produk

Reliability Statistics

Cronbach's
Alpha

N of ltems

.968

9

Keputusan Pembelian

Reliability Statistics

Cronbach's
Alpha

N of ltems

911

2




Lampiran 4. Uji Regresi Berganda

Model Summary

Model R R Square Adjusted R Square Std. Error of the
Estimate
1 .807° .652 .641 .969
a. Predictors: (Constant), kualitas produk, persepsi harga, citra merek
ANOVA?
Model Sum of Squares df Mean Square F Sig. |
Regression 168.542 3 56.181| 59.894| .000°
1 Residual 90.048 96 .938
Total 258.590 99
a. Dependent Variable: keputusan pembelian
b. Predictors: (Constant), kualitas produk, persepsi harga, citra merek
Coefficients®
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta

(Constant) 127 .621 .204 .838

citra merek .304 .065 413 4.656 .000
1 persepsi 157 .057 .219 2.772 .007

harga

kualitas .068 .022 .288 3.158 .002

produk

a. Dependent Variable: keputusan pembelian
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