PENGARUH CITRA TOKO, VARIASI KUALITAS, PRODUCT
SIGNATURENESS TERHADAP KUALITAS YANG DIPERSEPSIKAN
DAN DAMPAKNYA PADA MINAT PEMBELIAN PRODUK MEREK
PRIVAT DI INDOGROSIR YOGYAKARTA

THE EFFECT OF STORE IMAGE, PRODUCT QUALITY VARIATION,
PRODUCT SIGNATURENESS TO PERCEIVED QUALITY AND
PURCHASE INTEREST ON PRIVATE LABEL PRODUCTS IN SHOPPING
CENTER INDOGROSIR YOGYAKARTA
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