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MOTTTO 

 

 

when nothing goes right, 

go to sleep. 

 

 

 

 

 

 

 

 

 

 

so verily, with the hardship, there is relief 

verily, with the hardship, there is relief 

-QS: 94: 5-6 – 
 

 

 

 

 

 

 

 

 

 

 

if  tomorrow isn’t the due date, 

today isn’t the do date. 
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