REPRESENTASI NARSISME PADA IKLAN TELEVISI

(Analisis Semiotik Iklan Televisi Tokopedia versi “Jadi Terkenal” , GG Mild
versi “Taste The Difference” , Sprite versi “Kenyataan Gak Seindah Sosmed
Selebriti” dan Sale Stock versi “Aspirasi Gaya”)

REPRESENTATION OF NARCISISSM IN TELEVISION ADVERTISING
(Semiotic Analysis of Television Advertising Tokopedia version “Jadi Terkenal”,
GG Mild version “Taste The Difference” , Sprite version “Kenyataan Gak
Seindah Sosmed Selebriti” and Sale Stock version “Aspirasi Gaya’)
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