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ABSTRACT

This study aims to determine the interest in buying fruit seeds at Hortimart
Agro Center, knowing the effect of prices, product quality, and brand image on the
interest in buying fruit seeds at Hortimart Agro Center. The method used in this
study is descriptive analysis, scoring and binary regression analysis. The data used
in this study are primary data obtained directly from visitors who visited the
location of the Hortimart Agro Center's Agro Supply through the distribution of 110
questionnaires. Based on the results of the study, it was shown that the interest in
buying visitors to fruit seeds sold at Hortimart Agro Center was high with an
average score of 11.81. The results of the analysis of the effect of price, product
quality, and brand image on buying interest in fruit seeds show that the price and
quality of products have a positive but not significant effect, while brand image has
a positive and significant effect on the interest in buying fruit seeds at Hortimart
Agro Center.
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INTISARI

Penelitian ini bertujuan untuk mengetahui minat beli bibit buah di Hortimart
Agro Center, mengetahui pengaruh harga, kualitas produk, dan citramerek terhadap
minat beli bibit buah di Hortimart Agro Center. Metode yang digunakan pada
penelitianini yaitu analisis deskriptif, skoring dan analisisregres binary. Datayang
digunakan pada penelitian ini yaitu data primer yang diperoleh langsung dari
pengunjung yang berkunjung di lokasi tempat penjuaan bibit buah (Agro Supply)
Hortimart Agro Center melalui pembagian kuesioner sebanyak 110 orang.
Berdasarkan hasil penelitian, menunjuukan bahwa minat beli pengunjung terhadap
bibit buah yang dijual di Hortimart Agro Center adalah tinggi dengan rata-rata skor
11,81. Adapun hasil untuk analisis pengaruh harga, kualitas produk, dan citramerek
terhadap minat beli bibit buah menunjukkan hasil bahwa harga dan kualitas produk
berpengaruh positif akan tetapi tidak signifikan, sedangkan untuk citra merek
berpengaruh positif dan signifikan terhadap minat beli bibit buah di Hortimart Agro
Center.
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