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Penelitian ini mendeskripsikan mengenai strategi promosi Geplak Mbok Tumpuk dalam
rangka menarik minat beli konsumen 2016. Bisnis kuliner merupakan bisnis yang sedang
berkembang saat ini. Di Indonesia sendiri bisnis kuliner semakin berkembang dan mulai
digiatkan oleh masyarakat Usaha Mikro Kecil dan Menengah (UMKM). Salah satu UMKM di
bidang kuliner yang berkembang pesat di Yogyakarta adalah Geplak Mbok Tumpuk yang cukup
terkenal sejak tahun 1975.

Metode penelitian yang digunakan dalam penelitian ini adalah metode penelitian
deskriptif kualitatif. Teknik pengumpulan data menggunakan wawancara, dokumentasi dan
observasi, sedangkan untuk teknik pengumpulan informan menggunakan teknik purposive
sampling. Analisis data menggunakan analisis kualitatif yang terdiri atas reduksi data, penyajian
data dan penarikan kesimpulan. Selanjutnya untuk validitas data, penelitian ini menggunakan

metode teknik triangulasi sumber.
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Research this describe it about strategy promotion Geplak Mbok Tumpuk in order
interesting interest buy 2016 consumers. Business culinary is businesses that are developing
when this. In Indonesia alone business culinary more and more developing and start activated by
Small and Micro Business Community Middle (UMKM). One of the UMKM in the field
culinary evolve rapidly in Yogyakarta is Geplak Mbok Tumpuk enough famous since in 1975.

Method. The research in research this is method research descriptive qualitative.
Technique collection the data uses it interview , documentation and observation , whereas for
techniquecollection informant use purposive sampling technique. Data analysis uses analysis
Qualitative comprising on data reduction, data presentation and withdrawal conclusion. Next for
data validity, research this usemethod technique triangulation source .

Results research show that strategy promotion conducted by Geplak Mbok Tumpuk
in the strongest planning is on WOM (Word Of Mouth) and recommendation from consumers.
Planning promotion too do through radio advertising, banners, billboards and facebook
(onlinemedia)has been improve sales and interest buy consumer in manner significant. Next,
stage evaluations with held upmeeting routine every 4 months .

Keywords: Strategy Promotion , Interest buy , consumer ,



