
PENGARUH ELECTRONIC WORD OF MOUTH TERHADAP MINAT 

BELI MELALUI CITRA MEREK DAN KEPERCAYAAN MEREK 

SEBAGAI VARIABEL INTERVENING 

(Studi pada Smartphone Apple di Yogyakarta) 

 

THE INFLUENCE OF ELECTRONIC WORD OF MOUTH TOWARD 

PURCHASE INTENTION THROUGH BRAND IMAGE AND BRAND 

TRUST AS INTERVENING VARIABLE  

(Study on Smartphone Apple in Yogyakarta) 

 

 

 

 

 

 

 

Oleh: 

MAULANA REZA MUHAMMAD 

20140410067 

 

FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS MUHAMMADIYAH YOGYAKARTA 

2019 


