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MOTTO 

 

 مَنْ جَدَّ وَجَدَ 
Siapa yang bersungguh-sungguh pasti berhasil 

 مَنْ صَبرََ ظَفِرَ 
Siapa yang bersabar pasti beruntung 

 

”A pessimist sees the difficulty in every opportunity. An optimist 

sees the opportunity in every difficulty” 

(Sir Winston Churchill) 

 

”You should not assume that education will get you to where you want 

to go, what will get you there is you” 
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