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INTISARI

Penelitian ini bertujuan untuk mengetahui dampak dari relokasi pasar
tradisional yang terdiri dari dimensi variabel independen berupa Aksesibilitas
menuju pasar, Fasilitas-fasilitas pasar yang baru, Ragam Komoditi yang dijual,
dan Zonasi Pasar terhadap Minat Beli Masyarakat untuk berbelanja di Pasar
Tradisional Sentolo pasca relokasi. Jenis data merupakan data primer yang
diperoleh dengan observasi, wawancara, dan kuisioner. Teknik pengambilan
sampel kuisioner menggunakan non-probability sampling dengan pendekatan
accidental sampling kepada 96 responden. Analisis data menggunakan Analisis
Regresi Linear Berganda dengan bantuan software IBM SPSS Statistics version
25. Hasil penelitian menunjukkan bahwa Aksesibilitas, Fasilitas, Ragam
Komoditi, dan Zonasi secara bersama-sama (simultan) berpengaruh signifikan
terhadap Minat Beli masyarakat berbelanja di pasar. Secara parsial, variabel
Aksesibilitas, Ragam Komoditi, dan Zonasi Pasar berpengaruh nyata terhadap
minat beli masyarakat, sedangkan variabel Fasilitas tidak berpengaruh nyata
terhadap minat beli masyarakat. Minat Beli masyarakat untuk berbelanja di Pasar
Percontohan Sentolo dipengaruhi oleh variabel pada model sebesar sebesar 44,9%
dan sisanya 55,1% dipengaruhi oleh variabel-variabel lain di luar model.

Kata Kunci: relokasi pasar tradisional, pasar percontohan, Aksesibilitas,

fasilitas, ragam komoditi jual, zonasi



ABSTRACT

The purpose of the research is to analyze the impact of traditional market
relocation that consist of independent variables: Accessibility to market,
Facilities of the new market, the kind of Sale Commodities, and Market Zonation,
towards customer’s shopping interest in a model market of Sentolo. The data used
is primary data that obtained from observation, conversation, and questionnaire.
The technique of spreading the quest used non-probability sampling method and
accidental sampling method to 96 respondents. The data analyzing used Multiple
Linear Regression Analysis by tools software IBM SPSS Statistics version 25.
Result of the research showed that Accessibility, Facilities, Sale Commodities,
and Zonation affect the customer’s shopping interest in the Sentolo market by
simultaneous test. In partial test, Accessibility, Sale Commodities, and Zonation
affect the customer’s shopping interest, but Facilities don’t affect customer’s
shopping interest. The Customer’s Shopping Interest in a model of traditional
market, Sentolo, is affected by the variables at the research up to 44,9% and
55,1% of it is affected by the other variables out of research model.

Keywords: traditional market relocation, a model of traditional market,
accessibility, facilities, sale commodities, zonation
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