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Universitas Muhammadiyah Yogyakarta 
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Konsentrasi Public Relations 
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Perusahaan di TVRI Yogyakarta tahun 2014 
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Undang 

 

 TVRI Yogyakarta merupakan stasiun televisi daerah pertama yang ada di 

Indonesia. Dalam perjalanannya, untuk mencapai kesuksesan program kerja serta 

tujuan dan harapan perusahaan. TVRI Yogyakarta menjalankan budaya 

perusahaan sebagai suatu sistem yang diyakini dan dianut oleh perusahaan. Dalam 

menjalankan budaya perusahaan, TVRI Yogyakarta menerapkan strategi 

komunikasi dalam mengkomunikasikan budaya perusahaan, strategi tersebut ialah 

strategi internal public relations. Strategi internal public relations dilakukan guna 

mempermudah proses komunikasi budaya perusahaan TVRI Yogyakarta. Adapun 

nilai atau value budaya perusahaan TVRI Yogyakarta ialah integritas, komitmen, 

disiplin, kerjasama dan kepemimpinan.  

Penelitian ini bertujuan untuk mendiskripsikan serta mengetahui strategi 

internal public relations dalam mengkomunikasikan budaya perusahaan di TVRI 

Yogyakarta. Metode pengumpulan data dilakukan denganwawancara dan 

dokumentasi. Lokasi penelitian mengambil tempat di Kantor TVRI stasiun D.I 

Yogyakarta yang berlokasi di Jl.Magelang Km 4,5 Yogyakarta 55284. Informan 

diambil sebanyak 5 orang yang terdiri dari pihak SDM, Humas dan perwakilan 

karyawan TVRI Yogyakarta berdasarkan dengan karakteristik reponden yang 

telah ditentukan yakni merupakan karyawan TVRI Yogyakarta, mengetahui 

tentang TVRI Yogyakarta dan mengetahui tentang budaya perusahaan. 

Hasil dari penelitian ini menunjukkan bahwa strategi internal public 

relations dalam mengkomunikasikan budaya perusahaan TVRI Yogyakarta tahun 

2014 sudah dilakukan dengan baik serta sudah sesuai dengan harapan perusahaan, 

dapat dilihat berdasarkan langkah-langkah yang dilakukan pada proses 

perencanaan, pelaksanaan dan evaluasi yang dilakukan oleh public relations atau 

humas TVRI Yogyakarta. 

 

Kata kunci : Budaya perusahaan, Value, Strategi Internal Public Relations. 
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ABSTRACT 

Universitas Muhammadiyah Yogyakarta 

Social and Politic Science Faculty 

Communication Science Department 

Public Relations 

Sri Dwi Fajarini 

Internal Strategy of Public Relations in Communicating the Corporate 

Culture in TVRI Yogyakarta 2014 

Batch  : 2015 + xv + 155 Pages 

Bibliography : 19 Books + 7 E-books + 1 Internet Source + 3 PP RI + 1 

Regulation 

 

TVRI Yogyakarta is the first local TV station in Indonesia. Along the way, 

in order to achieve the success of the program works and the objectives and 

expectations of the company, TVRI Yogyakarta running the corporate culture as a 

system that is believed and embraced by the company. In running the corporate 

culture, TVRI Yogyakarta implement a communication strategy to communicate 

the corporate culture, the strategy is internal strategy of public relations. Internal 

strategy of public relations conducted in order to facilitate corporate culture 

communication of TVRI Yogyakarta. The corporate culture values of TVRI 

Yogyakarta is integrity, commitment, discipline, teamwork and leadership. 

This study aimed to describe and to know the internal strategy of public 

relations to communicate the corporate culture in of TVRI Yogyakarta. Data 

collecting method conducted with interviews and documentations. Location of 

this research taken place at the office of the tv station of TVRI Yogyakarta, 

located at Km 4.5 Jl.Magelang Yogyakarta 55284. The informants that taken as 

many as 5 people consisting of the HR, PR and employee representatives of TVRI 

Yogyakarta by the characteristics of informants who have determined that an 

employee of TVRI Yogyakarta, knowing about of TVRI Yogyakarta and also 

about the culture of the company. 

Results from this study indicate that the internal strategy of public 

relations in communicating the corporate culture of TVRI Yogyakarta in 2014 has 

done well and has conformited with the company's expectations, can be viewed by 

the steps undertaken in the planning, implementation and evaluation conducted by 

public relations or PR of TVRI Yogyakarta. 

 

Key Words : Corporate Culture, Values, Internal Strategy of Public 

Relations. 

 


