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Lampiran 1. Identitas Responden Penelitian

No. | Nama Umur | Pendidikan | Pekerjaan | Luas Lama Pengalam
Lahan | Bertani an
bermitra
1. Suryono 42 SLTA Karyawan | 1500 15 7
2. | Tukimo 68 SD Petani 1700 50 6
3. | Samijan 58 SD Petani 500 11 6
4. Legiman 66 SD Petani 1000 26 6
5. | Syakir 45 SD Pedagang 500 25 6
6. | Sri Hartati 58 SMP Petani 600 38 3
7. | Wahyati 56 SD Pedagang 1000 31 3
8. | Sumirah 70 SD Petani 1500 50 3
9. | Tuminah 50 SMP Pedagang 1000 30 3
10. | Hadi Pawiro | 75 SD Petani 500 15 3
11. | Suprianto 48 SD Petani 2000 27 7
12. | Marni 39 SLTA Petani 1300 8 8
13. | Nardi 52 SLTA Perangkat | 2000 7 7
desa
14, | Suwandi 53 SLTA Petani 1000 7 7
15. | Supriono 43 SLTA Petani 1500 7 7
16. | Wageno 55 SLTA Petani 2000 7 7
17. | Siswadi 29 SLTA Wirausaha | 1000 7 7
18. | Sarianto 47 SLTA Petani 1000 7 7
19. | Supadiono 43 SLTA Petani 1000 7 7
20. | Supriyati 37 SMP Petani 500 8 5
21. | Jemilah 58 SD Petani 500 7 5
22. | Wagiran 57 SD Petani 400 5 5
23. | Sulastri 43 SLTA Petani 400 5 5
24. | Pawit 48 SD Petani 600 6 5
25. | Eko Wibowo | 47 SLTA Petani 500 6 5
26. | Wagiran B 56 SD Petani 500 5 5
27. | Ngatinah 59 SD Petani 300 5 5
28. | Sutinah 62 SD Petani 500 5 5
29. | Sukarwi 67 SD Petani 600 5 5
30. | Sugiarto 55 SLTA Petani 5000 18 7
31. | Slamet 40 SLTA Petani 1000 7 7
32. | Siswodiarjo 75 SMP Petani 2000 7 7
33. | Darmawiyoto | 75 SMP Petani 3000 18 7
34. | Ngatiran 56 SMP Petani 2000 18 7
35. | Suyanto 55 SLTA Petani 5000 8 7
36. | Subarjo 47 SLTA Subarjo 6000 18 7
37. | Suwarji 43 SLTA Petani 2000 8 7
38. | Surip 49 SMP Petani 2000 7 7
39. | Sarkoro 55 SLTA Perangkat | 2000 8 7
desa
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40.

Ngatiman

53

SMP

Petani

2000

41.

Ngadiman

60

SMP

Petani

2000

99




Lampiran 2. Distribusi Frekuensi persepsi terhadap Kelompok Tani Mitra

Skor Skor Skor Skor Skor Skor Skor Skor
Point | Q1 | (%) rata2 | Harapan | Q2 | (%) rata2 | Harapan | Q3 | (%) rata2 | Harapan| Q4 | (%) rata2 | Harapan
1 0 0% 0 0 0 0% 0 0 0 0% 0 0 0 0% 0 0
2 5 | 12% | 0,243902 10 18 | 44% | 0,878049 36 0 0% 0 0 0 0% 0 0
3 9 | 22% | 0,658537 27 7 | 17% | 0,512195 21 13 | 32% | 0,95122 39 15 37% | 1,097561 45
4 25 | 61% | 2,439024 100 15 | 37% | 1,463415 60 28 | 68% | 2,731707 112 14 34% | 1,365854 56
5 2 5% | 0,243902 10 1 2% | 0,121951 5 0 0% 0 0 12 29% | 1,463415 60
Total | 41 | 100% | 3,585366 147 41 | 100% | 2,97561 122 41 | 100% | 3,682927 151 41 | 100% | 3,926829 161
Lampiran 3. Distribusi Frekuensi persepsi terhadap Bimbingan Lapangan
skor Skor Skor skor Skor
Point| Q1 | (%) rata2 | Harapan | Q2 | (%) | skor rata2 | Harapan | Q3 (%) rata? Harapan
1 0 0% 0 0 0 0% 0 0 1 2% 0,02439 1
2 11 | 27% | 0,536585 22 16 | 39% | 0,780488 32 24 59% | 1,170732 48
3 9 22% | 0,658537 27 18 | 44% | 1,317073 54 13 32% | 0,95122 39
4 21 | 51% | 2,04878 84 6 15% | 0,585366 24 3 7% | 0,292683 12
5 0 0% 0 0 1 2% 0,121951 5 0 0% 0 0
Total | 41 | 100% | 3,243902 133 41 | 100% | 2,804878 115 41 | 100% | 2,439024 100
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Lampiran 4. Distribusi Frekuensi Persepsi Terhadap Penyuluhan

Point | Q1 | (%) skor Skor Q2| (%) skor Skor Q3| (%) skor Skor Harapan | Q4 | (%) skor Skor
rata2 | Harapan rata2 | Harapan rata2 rata2 | Harapan
1 0 | 0% 0 0 0| 0% 0 0 1 2% | 0,02439 1 0 | 0% 0 0
2 3 | 7% |0,146341 6 5 | 12% | 0,243902 10 23 | 56% | 1,121951 46 0| 0% 0 0
3 26 | 63% | 1,902439 78 25 | 61% | 1,829268 75 13 | 32% | 0,95122 39 9 | 22% | 0,658537 27
4 12 | 29% | 1,170732 48 11 | 27% | 1,073171 44 4 | 10% | 0,390244 16 31 | 76% | 3,02439 124
5 0 | 0% 0 0 0 | 0% 0 0 0 0% 0 0 1| 2% |0,121951 5
Total | 41 | 100% | 3,219512 132 41 | 100% | 3,146341 129 41 | 100% | 2,487805 102 41 | 100% | 3,804878 156
Lampiran 5. Distribusi Frekuensi Persepsi Terhadap penetapan Harga
Point Q1 (%) skor Skor Q2 (%) skor Skor Q3 (%) skor Skor
rata2 Harapan rata2 Harapan rata2 Harapan
1 0 0% 0 0 0 0% 0 0 0 0% 0 0
2 2 5% | 0,097561 4 0 0% 0 0 0 0% 0 0
3 20 49% | 1,463415 60 14 34% | 1,02439 42 19 46% | 1,390244 57
4 19 46% | 1,853659 76 27 66% | 2,634146 108 22 54% | 2,146341 88
5 0 0% 0 0 0 0% 0 0 0 0% 0 0
Total 41 100% | 3,414634 140 41 100% | 3,658537 150 41 100% | 3,536585 145
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Lampiran 6. Distibusi Frekuensi Persepsi Terhadap Pemasaran

sor [or ] 00 | "5 [ (o2 o0 o™ g oa] o0 | T e o] on | o [ os] 00 | Sra [
1 11 | 27% | 0,26829268 | 11 11 27% 0,26829268 11 29 | 71% | 0,707317073 | 29 11 | 27% | 0,26829268 | 11 22 | 54% | 0,53658537 | 22
2 4 10% | 0,19512195 8 4 10% 0,19512195 8 5 12% | 0,243902439 | 10 15 | 37% | 0,73170732 | 30 5 12% | 0,24390244 | 10
3 26 | 63% | 1,90243902 | 78 26  26% 190243902 78 7 17% | 0,512195122 | 21 15 | 37% | 1,09756098 | 45 14 | 34% | 1,02439024 | 42
Total | 41 | 100% | 2,36585366 | 97 | 41 100% 2,36585366 97 41 | 100% | 1,463414634 | 60 | 41 | 100% | 2,09756098 | 86 | 41 | 100% | 1,80487805 | 74
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Lampiran 7. Distribusi Frekuensi Konteks

Point | Q1 (%) skor Skor Q2 (%) skor Skor Q3 (%) skor Skor
rata? Harapan rata? Harapan rata? Harapan
1 0 0% 0 0 0 0% 0 0 0 0% 0 0
2 2 5% | 0,097561 4 0 0% 0 0 0 0% 0 0
3 15 37% | 1,097561 45 4 10% | 0,292683 12 0 0% 0 0
4 24 59% | 2,341463 96 35 85% | 3,414634 140 1 2% 0,097561 4
5 0 0% 0 0 2 5% 0,243902 10 40 98% | 4,878049 200
Total 41 100% | 3,536585 145 41 100% | 3,95122 162 1 100% | 4,97561 204
Lampiran 8. Distribusi Frekuensi Input
Skor | Q1 | (%) | skorrata- | Skor | Q2 | (%) skor rata- | Skor | Q3 | (%) | skorrata- | Skor | Q4 | (%) | skorrata- | Skor | Q5 | (%) | skor rata- | Skor
rata total rata total rata total rata total rata total
1 0 | 0% 0 0 0| 0% 0 0 0| 0% 0 0 0| 0% 0 0 0| 0% 0 0
2 23 | 56% | 1,12195122 | 46 17 | 41% | 0,829268293 | 34 13 | 32% | 0,63414634 | 26 13 | 32% | 0,63414634 | 26 23 | 56% | 1,12195122 | 46
3 18 | 44% | 1,31707317 | 54 | 24 | 59% | 1,756097561 | 72 | 28 | 68% | 2,04878049 | 84 28 | 68% | 2,04878049 | 84 18 | 44% | 1,31707317 | 54
Total | 41 | 100% | 2,43902439 | 100 | 41 | 100% | 2,585365854 | 106 | 41 | 100% | 2,68292683 | 110 | 41 | 100% | 2,68292683 | 110 | 41 | 100% | 2,43902439 | 100
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Lampiran 9. Distribusi Frekuensi Proses

Skor | Q1 | (%) | skorrata2 | Skor | Q2 | (%) skorrata2 | Skor | Q3 | (%) | skorrata2 | Skor | Q4 | (%) | skorrata2 | Skor | Q5 | (%) | skor rata2 | Skor

total total total total total

1 | 13] 32% | 031707317 | 13 | 10 | 24% | 0,243902439 | 10 | 13 | 32% | 0,31707317 | 13 | 0 | 0% 0 0 |12 | 29% | 0,29268293 | 12

2 | 13| 32% | 0,63414634 | 26 | 19 | 46% | 0,926829268 | 38 | 21 | 51% | 1,02439024 | 42 | 29 | 71% | 1,41463415 | 58 | 28 | 68% | 1,36585366 | 56

3 | 15 | 37% | 1,09756098 | 45 | 12 | 29% | 0,87804878 | 36 | 7 | 17% | 0551219512 | 21 | 12 | 29% | 0,87804878 | 36 | 1 | 2% | 0,07317073 | 3

Total | 41 | 100% | 2,04878049 | 84 | 41 | 100% | 2,048780488 | 84 | 41 | 100% | 1,85365854 | 76 | 41 | 100% | 2,29268293 | 94 | 41 | 100% | 1,73170732 | 71
Lampiran 10. Distribusi Frekuensi Produk

skor rata- | Skor skor rata- | Skor skor rata- | Skor skor rata- | Skor skor rata- | Skor

skor | Q1 | (%) rata total | Q2 | (%) rata total | Q3 | (%) rata total | Q4 | (%) rata total | Q5 | (%) rata total

1 | 13| 32% | 031707317 | 13 | 20 | 49% | 0487804878 | 20 | 3 | 7% |007317073| 3 | 2 5% | 004878049 | 2 | 1 2% | 0,02439024 | 1

2 | 8 | 20% | 03902439 | 16 | 15 | 37% |0,731707317 | 30 | 29 | 71% | 1,41463415 | °8 | 20 | 49% | 0,97560976 | 40 | 21 | 51% | 1,02439024 | 42

3 |20 | 49% | 1,46341463 | 60 | 6 | 15% | 043902439 | 18 | 9 | 22% | 065853659 | 27 | 19 | 46% | 1,3902439 | °7 | 19 | 46% | 1,3902439 | °/

Total | 41 | 100% | 2,17073171 | 89 | 41 | 100% | 1,658536585 | 68 | 41 | 100% | 2,14634146 | 88 | 41 | 100% | 2,41463415 | 99 | 41 | 100% | 2,43902439 | 100
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