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I can Laugh”

viii



DAFTAR ISI

HALAMAN JUDUL ...oooviit vt [
HALAMAN PENGESAHAN ..o ii
HALAMAN PERNYATAAN KEASLIAN SKRIPSI .....ccocooiiiiieieciiees i
HALAMAN PERSEMBAHAN ...t \Y
KATA PENGANTAR ..ottt Vi
IMOTTO et b e n e nneas Vil
DAFTAR ISL...o ettt srae e e nnae e nneee e iX
DAFTAR GAMBAR ...ttt nnee e Xi
DAFTAR TABEL ..ot Xii
ABSTRAK ..ottt Xiii
A B S T R A CT e e e rre e Xiv
BAB | PENDAHULUAN ... ..ot 1
A. Latar Belakang Masalah ..........ccccoooviiiiii e 1
B. RUMUSAN MaSalah .........cccooeiiiiiiiiiee e 6
C. TUJUAN et bbbttt ettt 7
D. MaNTAAL .....coiiiecieeee e 7
E. Kajian PUSTAKA ......ccccveiiieiiiicie e 7
1. Strategi Humas/Public Relations ...........cccccocveveiiciieiciicce e, 7
2. Brand ...oooeeecee e 15
3. Brand AWAIENESS .......cccueiveieiieieeiesiesiee e seeseeseeeeesseesseaneesseesseaneeas 17
4. REDranNding ......coooiiieiiice e 19
5. EVAIUBST .oouveiiiiiietet e e 23
F. Metode Penelitian .........ccocoiieiiiiieiie e 25
1. JENiS PeNeIItIaN.....ccveiieiiee e 25
2. LOKaSi PENEIILIAN ......ooeiiiiiiiie e e 25
3. Teknik Pengumpulan Data ...........cccceovviiieiiieiicce e 25
4. Teknik Pengambilan Informan ..o 27



5. TeKNIK ANALISIS DALA......ueeeeeieeeeeeeeeeeeeeeeeeeeeeeeeeneeees 27
BAB Il GAMBARAN UMUM TENTANG PROFIL PT. TELEKOMUNIKASI

INDONESIA TBK ..ottt 30
A. Sejarah Singkat PT. Telekomunikasi Indonesia TbK. ..........c.ccccovevvvnenee. 30
B. Visi dan Misi PT. Telekomunikasi Indonesia ThK. ........cccccvvivivinnnnnnne 32
C. Produk-Produk PT. Telekomunikasi Indonesia ThK. .......cccccoocvriviinnnnns 33
D. Struktur Organiasasi PT. Telekomunikasi Indonesia Thk.
Witel YOQYAKArta .........cccveiveiieiice e 35
E. Public Relatuons PT. Telekomunikasi Indonesia Thk.
WItel YOQYaKAIta ........cccoveiiiiiiiiiisiieieeieee s 38
BAB 111 SAJIAN DATA DAN PEMBAHASAN ......cccocooiiiiiieee e, 40
A, SAJIAN DATA .ottt 40
1. Langkah-langkah dalam menentukan strategi public relations .......... 41
2. Proses rebranding INAIHOME .......ccooiiiiiiiiiieee e 48
3. Melakukan evaluasi............ccccuiiiiniiieiiiee s 74
4. Indikator keberhasilan ... 75
B. PEMBAHASAN ..ottt 76
1. Strategi PUbliCc REIAtiONS .........ccooviiiiiiiiiiicee e 76
2. ReBranding ......ccocvooiiiiiiee e 80
3. Membangun Brand Identity ............cccovveviiiiiiieie e 86
4. Brand AWAIENESS ......cccueiverieieereerieseeseesseaeesseesseaeesseesseaseessessseesees 89
ST V7 1L PSS 92
BAB IV KESIMPULAN DAN SARAN ..ottt 94
A, KESIMPULAN ...ttt 94
B. SARAN L. 96

DAFTAR PUSTAKA
LAMPIRAN



DAFTAR TABEL

Tabel 1.2 Struktur Organisasi PT. Telkom Indonesia Thk
WIE] YOQYAKAITA. ......ccueiiieiiiieieeieeee s
Tabel 1.3 Tagline Speedy menjadi INdIHOME ..o

Xi



DAFTAR GAMBAR

Gambar 1.1 Piramida brand @aWareness ...........cccevereienienisienieenene e 18
Gambar 1.2 Model rebranding Muzellec & LambKin ..o 21
Gambar 1.3 Tingkatan brand hieracy Muzellec & LambKin..........ccccccoecvvieinnee. 22
Gambar 1.4 Komponen Analisis Data Model Interaktif Miles & Huberman ...... 28
Gambar 3.1 Harga INAIHOME ........ccooieiieice e 43
Gambar 3.2 Harga BIZNeT...........ccocoiiiiiiiieieee e 43
Gambar 3.3 Target rebranding INAIHOME .........c.cocoiiiiiiiiiecce e 47
Gambar 3.4 LOQO0 SPEEAY .......ecveieeieciese et 53
Gambar 3.5 Logo INAIHOME ......ccoeiviiiececce e 53
Gambar 3.6 Perbedaan Speedy dan INAIHOME ..........cccooviiiiiiiiii e 58
Gambar 3.7 Banner INdiHOME ..........cooiiiiiiiie e 62
Gambar 3.8 Brosur IndiHome YogyaKarta ...........cc.ccevveveeiieiieieeie e 62
Gambar 3.9 Facebook IndiHome Yogyakarta ............cccccceveveiiievncic e, 63
Gambar 3.10 Twitter IndiHOMe YogyaKarta ............ccocvviireniieieienenc s 63
Gambar 3.11 Website MyINAIHOME ........ooviiiiiiiiiieieee e 64
Gambar 3.12 Berita tentang INAIHOME .........ccccccveiiiiiiiiece e 65
Gambar 3.13 Youtube INdIHOME..........ccooiiiiiiiiece e 66
Gambar 3.14 Event IndiHome Prambanan Jazz ...........cccccevvvieeneeieneeneee e 67
Gambar 3.15 Event IndiHome Book & Music Festival ... 68

xii



	4. Halaman Judul
	DAFTAR IS1

