FENOMENA KOMUNIKASI eWOM
(ELECTRONIC WORD OF MOUTH) DI INSTAGRAM

Studi Etnografi Virtual pada Food Instagrammer Professional Yogyakarta
(Akun: @Jogjafood, @streetfoodstories, dan @gilamakanjogja)
Dalam promosi Kuliner di Instagram)

(Phenomenon of electronic Word of Mouth Communication in Instagram:
Virtual Etnography Research on Food Instagrammer Yogyakarta
(@jogjafood, @streetfoodstories, and @gilamakanjogja account)

Through Culinary Promotion in Instagram)
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