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لۡعَلَىاللِِّٰ ِالۡمُتَ وكَِّلِيَِِۡؕ  فاَِذَاعَزَمۡتَ فَتَ وكََّ هَيُحِبُّ ِاللّٰ  اِنَّ
 “…Then when you have taken a decision put 
your trust in Allah, Certainly Allah loves those 
who put their trust (in Him)  

(Al-Imran: Verse 159) 

 

“Allah makes the way to Jannah easy for Him 
who treads the path in search of knowledge  

(HR. Muslim)” 

Jarrib wa laahidz takun’arifan 
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