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MOTTO 

 

“Allah selalu ada di dekat kita” 

 

“Man Jadda WaJada” 

 

“Good without God is nothing” 

 

“Man Shabara Zhafira” 

 

“Allah bersama orang-orang yang bersabar” 

 

“Hasil tidak akan pernah mengkhianati proses” 

 

“Man Sara Ala Darbi Washala” 

 

“Do the best, be good, then you will be the best” 

 

“All the impossible is possible for those who believe” 

 

“Menjadi sebaik-baik manusia yang bermanfaat untuk banyak oranng” 
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INTISARI 

 

Penelitian ini bertujuan untuk menganalisis faktor-faktor yang 

mempengaruhi perubahan pola belanja masyarakat dari pasar tradisional ke pasar 

modern di Kabupaten Klaten. Dalam penelitian ini sampel yang digunakan 

berjumlah 100 responden, yang dipilih dengan metode sample proportional 

random sampling. Untuk pengolahan data menggunakan metode regresi linier 

berganda . 

 

Berdasarkan analisis yang telah dilakukan diperoleh hasil secara parsial 

bahwa variabel variasi produk, harga, kualitas pelayanan dan jarak lokasi 

berpengaruh positif dan signifikan terhadap keputusan masyarakat atau konsumen 

memilih tempat belanja di pasar modern Klaten. 

 

 

Kata kunci : variasi produk, harga, kualitas pelayanan, jarak lokasi 

. 
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ABSTRACT 

 

The objective of this study is to analyze the determinant public spending 

patterns from traditional market from traditional market from to modern market 

at Klaten regency. The processing uses double linear regression and run use SPSS 

16.0. The sample use 100 respondent which more selected by random sampling 

method propotional sample. The processing data using multiple linier regression 

method. 

The result shows that the variabel partial product varienty, price, quality 

of service and location has positively influence on the consumer who choosen a 

spot of shopping in the modern market. 

 

 

Keyword : variations in product, price, quality of service, location 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xii 
 

DAFTAR ISI 

 

HALAMAN JUDUL .............................................................................................. i 

LEMBAR PERSETUJUAN.................................Error! Bookmark not defined. 

LEMBAR PENGESAHAN .................................Error! Bookmark not defined. 

PERNYATAAN ...................................................Error! Bookmark not defined. 

MOTTO ................................................................................................................ v 

PERSEMBAHAN ................................................................................................ vi 

KATA PENGANTAR ........................................................................................ vii 

INTISARI .............................................................................................................. x 

ABSTRACK .......................................................................................................... xi 

DAFTAR ISI ....................................................................................................... xii 

DAFTAR TABEL .............................................................................................. xiv 

BAB  I     PENDAHULUAN 

A. Latar Belakang ...................................................................................... 1 

B. Batasan Masalah ................................................................................... 4 

C. Rumusan Masalah Penelitian ............................................................... 5 

D. Tujuan Penelitian .................................................................................. 5 

E. Manfaat Penelitian ................................................................................ 6 

BAB  II    TINJAUAN PUSTAKA 

A. Landasan Teori ..................................................................................... 9 

1. Pengertian Konsumsi ..................................................................... 9 

2. Faktor yang Mempengaruhi Konsumsi Konsumen ..................... 11 

3. Perilaku Konsumen dalam Berbelanja ........................................ 14 

4. Preferensi Konsumen................................................................... 15 

5. Motivasi Konsumen dalam Pengambilan Keputusan  

Pembelian .................................................................................... 16 

6. Tingkat Perubahan Perilaku Belanja Konsumen ......................... 19 

7. Perkembangan Pasar Swalayan di Masyarakat ........................... 20 

8. Pengertian Pasar Tradisional dan Pasar Modern ......................... 23 

B. Hasil Penelitian Terdahulu ................................................................. 25 

C. Hipotesis ............................................................................................. 27 

D. Kerangka Pemikiran ........................................................................... 28 

BAB III   METODE PENELITIAN 

A. Objek/Subjek Penelitian ..................................................................... 29 

B. Jenis Data ............................................................................................ 29 

C. Teknik Pengambilan Sampel .............................................................. 29 

D. Pengumpulan Data .............................................................................. 30 

E. Definisi Operasional Variabel Penelitian ........................................... 32 

F. Uji Kualitas  Instrumen dan Data ....................................................... 34 

G. Uji Hipotesis dan Analisis Data ......................................................... 37 

H. Uji Asumsi Klasik .............................................................................. 38 
 



xiii 
 

BAB IV   GAMBARAN UMUM DAN KARAKTERISTIK RESPONDEN 

A. Gambaran Umum Responden Penelitian ............................................ 42 

B. Karakteristik Responden..................................................................... 43 

BAB V     HASIL PENELITIAN DAN PEMBAHASAN 

A. Uji Kaulitas Instrument dan Data ....................................................... 46 

1. Uji Validitas................................................................................. 46 

2. Uji Realibilitas ............................................................................. 51 

B. Uji Hipotesis Dan Analisis Data ......................................................... 52 

1. Uji Asumsi Klasik ....................................................................... 52 

2. Analisis Regresi Linier Berganda ................................................ 56 

3. Uji Hipotesis ................................................................................ 57 

C. Pembahasan ........................................................................................ 63 

BAB VI   KESIMPULAN, SARAN, DAN KETERBATASAN  

PENELITIAN  

A. Kesimpulan ......................................................................................... 70 

B. Saran ................................................................................................... 70 

C. Keterbatasan Masalah ......................................................................... 71 

DAFTAR PUSTAKA ......................................................................................... 72 

LAMPIRAN 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

 

DAFTAR TABEL 

 

Tabel      4.1    Karakteristik Responden Berdasarkan Jenis Kelamin ................ 43 

Tabel      4.2    Karakteristik Responden Berdasarkan Usia ................................ 43 

Tabel      4.3    Karakteristik Responden Berdasarkan Pekerjaan Pokok ............ 44 

Tabel      4.4    Karakteristik Responden Berdasarkan Pendidikan Terakhir ...... 45 

Tabel      5.1    Hasil Uji Validitas Variabel Produk ........................................... 47 

Tabel      5.2    Hasil Uji Validitas Variabel Harga ............................................. 47 

Tabel      5.3    Hasil Uji Validitas  Variabel Kualitas Pelayanan ....................... 48 

Tabel      5.4    Hasil Uji Validitas Variabel Kenyamanan Tempat..................... 49 

Tabel      5.5    Hasil Uji Variabel Jarak Lokasi .................................................. 50 

Tabel      5.6    Hasil Uji Variabel Keputusan Memilih Tempat Belanja ............ 50 

Tabel      5.7    Hasil Uji Realibilitas ................................................................... 51 

Tabel      5.8    Hasil Uji Normalitas Kolmogrov test ......................................... 53 

Tabel      5.9    Hasil Uji Multikolonieritas ......................................................... 54 

Tabel    5.10    Hasil Uji Autokorelasi ................................................................ 54 

Tabel    5.11    Hasil Uji Heteroskedasitas .......................................................... 55 

Tabel    5.12    Hasil Uji Regresi Linier Berganda .............................................. 56 

Tabel    5.13    Ringkasan Hasil Uji t .................................................................. 58 

Tabel    5.14    Hasil Uji F ................................................................................... 61 

Tabel    5.15    Hasil uji koefisien determinasi .................................................... 62 
 

 

 

 

 

 

 

 

 

 

 


