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MOTTO

I's Not Who You're Underneath, It's What You Do That Defines You.
(Batman Begins, 2005)

As Long As You Can Still Grab A Breath, You Fight.
(The Revenant, 2015)

I Spent My Whole Life Trying Not To Be Careless.
Women And Children Can Be Careless, But Not Men.
(The Godfather, 1972)

I Guess It Comes Down To A Simple Choice, Really.
Get Busy Living, Or Get Busy Dying.
(The Shawshank Redemption, 1994)

Only Those Who Will Risk Going Too Far Can Possibly Find Out How Far
They Can Go.
(Into The Wild, 2007)
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