DAFTAR PUSTAKA

Bakir, R. S., dan Suryanto, S., 2009, Kamus Lengkap Bahasa Indonesia, Edisi
Terbaru, KARISMA publishing Group, Tangerang.

Basuki, A. T., dan Prawoto, N., 2016, Analisis Regresi Dalam Penelitian
Ekonomi dan Bisnis, Cetakan Pertama, PT RajaGrafindo Persada, Jakarta

Doney, P. M., and Cannon, J. P., 1997, “An Examination of the Nature of Trust in
Buyer-Seller Relationships™, Journal of Marketing.

Garbarino, E., and Johnson, M., 1999., “The Different Roles of Satisfaction, Trust,
and. Commitment in Costumer Relationship”, Journal of Marketing.

Ghozali, 1., 2013, Aplikasi Analisis Multivariate dengan Program IBM SPSS21,
Cetakan 7, Badan Penerbit Undip, Semarang

Hair, et al., 1998, Multivariate Data Analysis, edisi 5., Prentice Hall International.
Inc.

Jogiyanto, 2014, Metodologi Penelitian Bisnis Salah Kaprah dan
Pengalaman-pengalaman, edisi 4, BPFE, Yogyakarta.

Kasperson, R. E., et al., 1992, “Social Distrust as a Factor in Siting Hazardous
Facilities and Communicating Risks”, Journal of Social Issues.

Kelly, H. H., and Stahelski, A. J.,, 1970, “Social Interaction Basis of
Cooperators and Competitors Beliefs about Others”, Journal of Personality
and Social Psychology.

Lau, G. T., and Lee, S. H., 1999, “Consumers Trust in a Brand and the Link to
Brand Loyalty”, Journal of Market Focused Management.

Moorman., et al., 1992, “Relationship Between Providers and Users of Market
Research: The Dynamics of Trust Within and Between Organizations”,
Journal of Marketing Reasearch.

Morgan, R. M., and Hunt, S. D., 1994, “The Commitment-Trust Theory of
Relationship Marketing”, Jounal of Marketing.

Oliver, R. L., 1999, “Whence Consumer Loyalty?”, Journal of Marketing.

Rahmawati, A., Fajarwati., dan Fauziyah., 2014, STATISTIKA: Teori dan Praktek,
Edisi 2, Universitas Muhammadiyah Yogyakarta

Rafiq, M., 2009, “Pengaruh Kepercayaan Konsumen pada Merek terhadap



Loyalitas Merek”, Jurnal Optimal.

Shandi, A. P., 2012, Analisis Dimensi Kepercayaan Merek Terhadap Loyalitas
Merek Pengguna Kartu Indosat Im3 Di Kota Semarang, Skripsi pada
Fakultas Ekonomi Universitas Diponegoro Semarang: diterbitkan

Santoso, S., 2012, Konsep Dasar dan Aplikasi SEM dengan AMOS 20, PT. Elex
Media Komputindo, Jakarta.

Sekaran, U., 2013, Research Methods for Business, Edisi 6, United Kingdom:
John Wiley & Sons Ltd.

Soenhadiji, I. M., 2012, Pengaruh Trust in Brand Terhadap Brand Loyalty Produk
Shampo Unilever, Skripsi pada Fakultas Ekonomi Universitas Gunadarma
Jakarta: diterbitkan

Sugiyono, 2010, Metode Penelitian Bisnis, Cetakan 15, Alfabeta, Bandung.

Tepecci, M., 1999, “Increasing Brand Loyalty in The Hospital Industry”,
International Journal of Contemporary Hospitality Management.

Tjiptono, F., 2014, Pemasaran Jasa, Edisi 1, ANDI, Yogyakarta.

Usman, Hardius., dan Nurdin Sobari, 2013, Aplikasi Teknik Multivariate, Jakarta:
Rajagrafindo Persada

Anonim, POND’S, http://www.Unilever.co.id/brands/our-brands/ponds.html.
Diakses tanggal 26 Oktober 2016 pk 11.50 WIB.

Anonim, Sejarah POND’S, http://www.ponds.co.id/article/detail/1050266/

sejarah-ponds. Diakses tanggal 24 Januari 2017 pk 10.32 WIB.


http://www.ponds.co.id/article/detail/1050266/sejarah-ponds.
http://www.ponds.co.id/article/detail/1050266/sejarah-ponds.

